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• The future direction of this research is that as more 
presidents are elected, it will continue to become easier for 
researchers to compare Presidential speeches toward 
public support, and legislation. 
• Generally speaking, Presidential speeches are more likely 
to boost approval ratings but at the same time, speeches 
might not have the impact needed for different events such 
as passing legislation, or terrorist attacks.
• In conclusion, my research has found that Presidents can 
give influential speeches, but it really depends on whether 
the speeches will sway the public. 
• Approval rating and speeches go together in determining 
how a President is seen by the public and legislators.  
• If a speech is good, voters tend to look more favorably on 
the President and are more likely to forgive them for 
mistakes. However, if a speech is not good, voters tend to 
not look favorably on them.
• What I discovered in my research is that Presidential 
speeches do not really have an impact on enacting 
legislation but did affect public perspective to some 
degree. It can be good or bad.
• Such as George W. Bush. His speech after 9/11 netted him 
a high approval rating. His speech was so influential that 
Americans were more willing to support military action 
against those who bombed the trade towers.
• The method used to collect the information was looking at 
Presidential speeches. In addition, I looked at how effective 
speeches are at swaying the public on issues or Congress 
toward making policy decisions.
• Presidents are influential people. They have name 
recognition and can use that name recognition to influence 
policy, legislation, and voters. The question I asked is how 
do Presidents use words to influence voters or legislation?
• Especially when Presidents give speeches, the type of 
verbiage they use can have underlining messages that the 
mind subconsciously takes in. 
• In times of hardship, Presidential speeches can bring the 
public together and help the president accomplish policies 
or antagonize the public into not supporting the president.
• In addition, after presidents give speeches, their approval 
rating goes up or down depending on language used.
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